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When the pioneers met at a Turin 
emporium one morning in 1898 they 
could not have known it was the start 
of a magnificent story - the story of 
an Association that turned football 
into Italy’s favourite sport. 120 years 
have passed since then and football now 
occupies an important place in the home 
of all Italians.“Azzurro” is the colour 
that makes our hearts beat.

Over the past 120 years, football has become 
part of our history and our lives - first 
helping to unite the country, then as a way 
of bouncing back, and now as a tool for 
wellbeing and inclusion.
And it still unites us.
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LETTER TO THE STAKEHOLDERS

Football is one of the excellence of Made in Italy and an asset of fundamental 

importance for the entire country. Thanks to the results of a research project 

conducted with UEFA (SROI - Social Return on Investment Model), we have been 

able to illustrate - in a rigorous, scientific manner - the returns that Italy has from 

football practice and the positive impact on country’s finances. Specifically, the 

study established that the socio-economic impact of Italian football in 2017-2018 

was over € 3 billion, taking into consideration the effects on the economy, as well 

as the social and health impact.

These figures are further testimony to the fact that football today is not just the 

biggest and most practiced sport in Italy, but a real tool aiding the sustainable 

development of an entire country from a sporting, economic and social 

perspective. That is why FIGC decided to embark on a journey designed to increase 

transparency and improve its scientific profile - to describe its strategy and the 

everincreasing value created by FIGC and Italian football.

The Integrated Report is one of the cornerstones of this journey. Now in its fourth 

edition, the document aims to set out the main data certifying the size and the 

framework of the Italian football system. The first chapter illustrates FIGC’s identity 

and management model. The second chapter analyses the key figures of Italian football 

and the third describes the types of capital managed by FIGC and their role in creating 

value. The fourth chapter outlines FIGC’s main strategic development programmes.

The Integrated Report has received increasingly widespread recognition among 

industry stakeholder, enabling FIGC to enhance its level of transparency as well at 

international level. The Association is honoured and privileged to be considered 

as a global best practice among sports associations and organisations. 

Commendation has come from some of the top research institutes in Europe 

and worldwide, including Transparency International and International Integrated 

Reporting Council (IIRC), the world’s leading organisation on integrated reporting 

standards.

Such recognition motivates FIGC to continue steadfastly on this path, while 

increasingly widening the horizons of the effects produced by Italian football. The 

goal for the future is to expand on the legacy produced by Big Events, an area of 

research of particular interest at the moment given the international tournaments 

being held in Italy: from the 2019 European Under 21 Championship - a roaring 

success in terms of stadium attendance (over 250,000 spectators, the highest 

ever), TV audience figures and efficiency of FIGC organisation - to the forthcoming 

EURO 2020, the biggest festival of European football of all time, when Rome will 

be one of the host cities.

We thus set out on a new journey with the aim of further testifying the key role 

that football plays within Italy as a whole.
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METHODOLOGICAL NOTE

OBJECTIVE OF THE REPORT

After 3 consecutive Sustainability Reports (representing 4 years of reporting) 

and the first 3 Integrated Reports in 2016, 2017 and 2018, FIGC decided 

to continue on its journey of sustainability disclosure, driven by the desire 

for continual improvement while constantly seeking new ways to innovate. 

Besides offering greater transparency in communicating with stakeholders, 

the Integrated Report is a fundamental tool that very clearly describes the links 

between objectives and the strategic plan in place, between the Association’s 

new organisational structure and the activities carried out, between the projects 

implemented and the results achieved. All this is done with the aim of highlighting 

the various forms of value that FIGC is able to generate.

AN EDITORIAL CHOICE AND A JOURNEY

FIGC’s decision to produce an Integrated Report - thus becoming one 

of the first sports organisations in the world to do so - was refined at 

KickOff 2015,  a Stakeholder Engagement event run by FIGC. On that 

occasion, one of the 11 working groups discussed the concept of “value” 

with reference to FIGC and listed the various elements in a creative and 

innovative way. It was thus possible to develop the basic structure of 

the Integrated Report by analysing the types of value FIGC is inclined 

to create - by Statute and by choice - and which tools, activities and 

resources (capitals) it uses to achieve this.

REPORTING PERIOD AND BOUNDARIES

The qualitative and quantitative data contained in this Integrated Report relates to  

activities carried out by FIGC and its wholly-owned subsidiary Federcalcio Servizi 

Srl. Data on sports management refers to the last few seasons, up to and including 

2017-18. Data that is not connected to sports management refers to the last few 

years, with a breakdown of the activities run in the calendar year 2018.

REFERENCES AND REPORT STRUCTURE

This Integrated Report was prepared with the technical and methodological 

consultancy of PwC and the content drafted in accordance with the guidelines 

set out in the Integrated Reporting Framework published by the International 

Integrated Reporting Council (IIRC) in December 2013. To ensure continuity 

with the Sustainability Reports published in previous years, the Global Reporting 

Initiative’s Sustainability Reporting Guidelines (GRI Standards) were followed 

for some of the quantitative data in this report.

A JOURNEY OF IMPROVEMENT

The Integrated Report is part of a longer journey of transparency which FIGC set 

out on in 2011, with the aim of testifying the increasingly important role football plays 

in Italy at sport, economic and social level. The previous editions of the Integrated 

Report and all the other publications which FIGC makes available for its internal 

and external stakeholders (Sustainability Report, ReportCalcio, Management Report, 

The Income Statement of the Italian Football) are available on the FIGC website:            

https://www.figc.it/it/federazione/federazione-trasparente/disposizioni-generali/
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FIGC IS THE NATIONAL ASSOCIATION OF SPORTS 
CLUBS AND ASSOCIATIONS WHOSE GOAL IS 
TO PLAY THE GAME OF FOOTBALL IN ITALY

FIGC IS MADE UP OF

THE ITALIAN FOOTBALL PYRAMID

2017-2018 HIGHLIGHTS

1.1 IDENTITY, MISSION AND VALUES

10

THE ITALIAN FOOTBALL ASSOCIATION (FIGC)
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0.1 MISSION, GOVERNANCE AND OBJECTIVES

  

FIGC GOVERNANCE - DEVELOPMENTS DURING THE YEAR
2018 was a year of significant and profound change to FIGC governance
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FIGC GOVERNING BODIES



Confederation Nation Association Number of delegates

CAF SAFA

AFC JFA

UEFA FIGC

AFC AIFF

UEFA DFB

CAF FRMF

CONCACAF USSF

CONMEBOL AFA

UEFA FFF

UEFA RFEF

AFC SAFF

CONCACAF FEDEFUTBOL

UEFA FA

CONMEBOL CBF

UEFA SFV-ASF

OFC FFA

CONMEBOL FCF

CONCACAF FEMEXFUT

Confederation Nation Association Number of delegates

CONCACAF USSF 573

UEFA FIGC

UEFA DFB

UEFA FFF

CAF SAFA

UEFA RFEF

UEFA FA

UEFA SFV-ASF

AFC JFA

CONMEBOL FCF

CONMEBOL CBF

CAF FRMF

AFC SAFF

CONMEBOL AFA

AFC AIFF

CONCACAF FEDEFUTBOL

AFC FFA

21

27

20

17

17

15

15

14

13

11

11

10

7

7

5

36

274

573

263

216

205

140

105

101

75

70

67

53

47

46

35

32

29

Association
Top-tier 

professional League
Other 

professional leagues
Top-tier 

professional clubs
Other 

professional clubs
Amateur 
football

State/Local
associations

Women’s
football

Futsal and
Beach Soccer

Players Coaches Referees Other

48% 33% 13% 2% 2% 2%

28% 55% 10% 7%

28% 14% 57%

49%

38% 22 19% 9% 12%

6% 6 7% 50% 3% 1% 1% 1% 1% 25%

22% 15% 63%

28% 53% 19%

100%

12% 22% 34% 20% 10% 2%

1% 24% 3% 63% 1% 1% 1% 6%

55% 36% 9 9%

30% 15% 43% 2% 4% 2% 2% 2%

2% 30% 57% 50% 4% 4 4 11%

2% 85% 0,5% 0,5% 12%

8% 6% 21% 14% 9% 23% 11% 8%

28% 72%

14% 12% 26% 20% 28%
 

NUMBER OF DELEGATES WITH VOTING POWER IN ASSOCIATION GENERAL ASSEMBLIES NUMBER OF DELEGATES WITH VOTING POWER IN ASSOCIATION EXECUTIVE COMMITTEE

PERCENTAGE VOTING POWER IN ASSOCIATION GENERAL ASSEMBLY

51%

9

7
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GOVERNANCE BODIES IN FOOTBALL ASSOCIATIONS: INTERNATIONAL BENCHMARKING

Source: CIES



During 2015, FIGC updated its Code of Ethics (available on the “The Federation - Transparency” section 
of the figc.it website). This document collates the principles and rules that govern the commitments 
and ethical responsibilities to which all those who work for FIGC must adhere. The Code of Ethics is also 
an integral part of the Organisation, Management and Control Model, pursuant to Legislative Decree 
231/2001.

ETHICAL AND PROFESSIONAL VALUES

14



RELEVANT SDGs 

FOR FIGC

15
 

FIGC - Integrated Report 2018

0.1 MISSION, GOVERNANCE AND OBJECTIVES

1.2 FIGC AND THE SDGs
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MANAGEMENT 
MODEL

FIGC FUNCTIONS AND OBJECTIVES
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0.1 MISSION, GOVERNANCE AND OBJECTIVES

Football continues to represent a fundamental asset for Italy 
from a sporting, economic and social perspective. The strategy 
launched by FIGC will enable to further optimise the socio-
economic impact of Italian football and the development of the 
whole movement.

1.4 STRATEGIC OBJECTIVES 
       AND MAIN PROJECTS
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0.1 MISSION, GOVERNANCE AND OBJECTIVES
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1.5 NATIONAL TEAMS HONOURS
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ORGANISED AND STRUCTURED ACTIVITY: FIGC FIGURES

2.1 SPORT DIMENSION FOOTBALL PRACTICE
IN ITALY

2009-2010 2012-2013 2014-20152011-20122010-2011 2013-2014 2015-2016 2017-20182016-2017

-2.0%

-0.6%

-0.6%

+2.4%

-0.5%

+10.3%

-3.5%

-0.4%

-2.2%

+2.3%

-0.8%

-3.2%

+6.1%

-2.8%

-2.5%

-2.4%

+8.3%

-0.5%

+1.2%

+0.7%

-0.0%

-2.1%

+0.2%

CLUBS  14,690 14,653 14,451 13,908 13,652 13,491 13,120 12,795  12,449  

        Professionals 132 127 119 111 111 102 96 102  99         

Amateurs 11,642 11,469 11,260 10,702 10,316 10,071 9,746 9,446 9,273

Youth and School Sector 2,916 3,057 3,072 3,095 3,225 3,318 3,278 3,247 3,077

TEAMS 69,908 71,689 70,329 60,210 62,295 61,435 59,535 66,165 66,492

Professionals 484 470 455 475 468 418 389 526 467

Amateurs 17,157 17,020 16,570 15,658 15,521 15,064 14,485 14,174 13,954

Youth and School Sector 52,267 54,199 53,304 44,077 46,306 45,953 44,661 51,465 52,071

REGISTERED PLAYERS 1,108,479 1,151,437 1,117,447 1,098,450 1,073,286 1,099,455 1,062,294 1,056,824 1,057,690

Professional activity 14,476 14,447 13,894 12,907 13,062 12,211 11,586 12,319 12,125

Professionals 3,517 3,329 3,240 2,951 2,930 2,806 2,678 2,839 2,899

Young professionals 10,959 11,148 10,654 9,956 10,132 9,405 8,908 9,480 9,226

Amateur activity 474,493 466,371 444,653 415,338 393,718 388,954 377,153 370,540 365,034

Youth and School Sector activity 619,510 670,589 658,900 670,205 666,506 698,290 673,555 673,965 680,531

FIGC TECHNICAL STAFF  23,857 24,060 22,057 22,137 23,474 24,706 24,757 26,524 28,880

Coaches 22,310 22,476 20,445 20,510 21,792 22,921 22,964 24,483 26,662

Athletic trainers 263 244 289 327 340 368 385 454 497

Doctors 577 627 573 579 543 566 516 566 585

Health professionals 707 713 750 721 799 851 892 1,021 1,136

REFEREES 33,040 34,728 34,267 34,409 34,381 34,765 33,674 32,290 31,812

National Technical Bodies 1,978 1,899 1,918 1,874 1,870 1,888 1,883 1,913 1,859

Local Technical Bodies 31,062 32,829 32,349 32,535 32,511 32,877 31,791 30,377 29,953

CLUB OFFICIALS 108,732 132,163 185,396 207,410 240,996 235,676 233,141 241,111 237,611

TOTAL REGISTERED MEMBERS 1,274,108 1,342,388 1,359,167 1,362,406 1,372,137 1,394,602 1,353,866 1,356,749 1,355,993

VAR %
2009-2018

+0.8%
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0.2 FIGC AND ITALIAN FOOTBALL IN FIGURES
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PIEMONTE/VALLE D’AOSTA

 76,702  6,329   2,168   18,428 

    702   5,018  

 42,522   578  

THE FIGURES OF THE ITALIAN FOOTBALL SYSTEM IN 2017-2018

LOMBARDIA

 183,876  10,954   4,052   44,895 

  1,517   11,200  

 99,255   2,582  

TRENTINO ALTO ADIGE

 25,763  2,453   571   5,730 

   295   1,417  

 12,790   387  

VENETO

 109,606  7,880   2,549   26,534 

    951   6,986  

 65,716   1,556  

FRIULI VENEZIA GIULIA

 27,477  3,089   879   7,972 

   302   1,730  

 14,088   441  

EMILIA ROMAGNA

 85,641  7,155   2,274   18,541 

 860   5,065  

 40,519   1,373  

LIGURIA

 29,045  3,625   1,010   7,314 

    286   2,597  

 16,955   90  

TOSCANA

 85,763  8,493   2,328   23,302 

   769   5,867  

 64,592   816  

MARCHE

 43,471  4,364   1,108   10,805 

 565   2,587  

 26,067   644  

LAZIO

 95,858  7,832   3,123   18,557 

  1,160   5,571 

 38,581   792  

MOLISE

 6,707  778   431   1,305 

  141   352 

 3,958   128  

PUGLIA

45,865  4,508   1,691   7,628 

 632   2,887  

 20,595  234  

SARDEGNA

 34,197  3,728   1,056   7,145 

 495   2,097  

 11,566   254  

SICILIA

 49,630  5,102   1,965   8,686 

    847   3,282  

 24,159   945  

ABRUZZO

 30,972  2,179   1,118   6,687 

 475   1,828  

 16,083   275  

CALABRIA

 30,366  2,918   1,326   6,037 

   599   1,710  

 13,556   237  

CAMPANIA

 63,773  6,184   2,821   10,866 

 1,351   3,361  

 24,888   331  

BASILICATA

 9,892  1,127   425   2,197 

  231   474 

 4,814   303  

PLAYERS

QUALIFIED 
TECHNICAL 
STAFF

REFEREES

CLUB
OFFICIALS

CLUBS

TEAMS

OFFICIAL 
MATCHES

FOOTBALL 
PITCHES

NUMBER OF ITALIAN REGIONS 
WHERE FOOTBALL IS THE MOST 
PLAYED SPORT (THE ONLY 
EXCEPTION IS VALLE D’AOSTA)19

UMBRIA

 23,086  2,684   917   4,982 

   271   1,670  

 15,619   449  
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0.2 I NUMERI DELLA FIGC E DEL CALCIO ITALIANO



2.2 SOCIO-ECONOMIC IMPACT AND VALUE PRODUCED

28



2.3 TAX AND SOCIAL SECURITY CONTRIBUTION
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0.2 FIGC AND ITALIAN FOOTBALL IN FIGURES
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ECONOMIC AND MEDIA PROFILE
2.4 INTEREST, MEDIA AND COMMERCIAL PROFILE2.4 INTEREST, MEDIA AND COMMERCIAL PROFILE

ECONOMIC AND MEDIA PROFILE
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0.2 FIGC AND ITALIAN FOOTBALL IN FIGURES

Source: SIAE, ADM, SPORTRADAR, AESVI and INPS



Main sports in Italy
% of Italians 

interested (over 18)
Total interested 

persons (over 18)
Football 64% 32.4m

Motorsport 40% 20.3m

Tennis 35% 17.7m

Volleyball 34% 17.2m

Swimming 32% 16.2m

Athletics 31% 15.7m

Basketball 28% 14.2m

Cycling 28% 14.2m

Fitness 22% 11.2m

Skiing 21% 10.6m

Fencing 12% 6.1m

Boxing 10% 5.1m

Martial arts 10% 5.1m

Rugby union 10% 5.1m

Handball 5% 2.5m

Ice hockey 5% 2.5m

Rowing 5% 2.5m

Rugby League 5% 2.5m

Snowboarding 5% 2.5m

Baseball/Softball 4% 2.0m

Golf 4% 2.0m

32
Source: UEFA/Kantar Media - online survey carried out in May 2019 on a significant sample of 1,000 respondents (over 18)

SPORT PRACTICE - 5 main sports in Italy (in %)

PARTICIPATION, INTEREST GENERATED AND FAN BASE
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0.2 FIGC AND ITALIAN FOOTBALL IN FIGURES

MAIN FOOTBALL COMPETITIONS GENERATING THE MOST INTEREST 

FOOTBALL FRUITION MODALITIES



54%

57%

34
Source: Nielsen, Auditel

INTEREST IN THE NATIONAL TEAM PROFILE OF THE NATIONAL TEAM’S IMAGE



54%

57%

2018 HIGHLIGHTS:

TELEVISION AUDIENCES

INTEREST IN THE ITALIAN NATIONAL TEAM IN THE MAIN FOREIGN MARKETS
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SUMMARY OF BALANCE SHEET (€000) SUMMARY OF PROFIT AND LOSS ACCOUNT (€000)

          2017                    2018 

Contributions, membership fees, revenues 162,952 160,433

Operating Revenues  162,952 160,433

Olympic Training/National Teams 30,053 33,257

Match officials  44,190 44,751 

Organisation of International Sports Events  43 772 

Organisation of National Sports Events (excl. National Teams) 3,295 3,880 

International bodies 1 0 

Training, Research and Documentation 6,380 6,683 

Sports Promotion  5,488 7,356 

Sports Activity Related Transfers 4,464 4,806 

Sports Facility Management  95 62 

Cost of Sports Activities   94,008  101,567 

Labour Costs  17,570 18,062 

Overheads  17,266 17,981 

Functioning Costs   34,837 36,043 

Depreciation and Amortisation  14,262 9,236 

Other Operating Expenses  1,199 1,430 

Operating Costs   144,306  148,276 

Financial Income / Charges  20 118

Pre-Tax Result   18,667  12,275 

Taxes and Dues  14,161 10,437

Net Result   4,506  1,838

   2017   2018 

Intangible Fixed Assets 2,785 4,620

Tangible Fixed Assets 1,072 1,039

Long-term Financial Assets 37,601 37,605

Total Fixed Assets 41,458 43,265

Receivables 124,418 147,583

Cash and other liquid assets 93,531 94,047

Current assets 217,950 241,630

Accrued Income and Pre-Paid Expenses 2,123 1,835

TOTAL ASSETS 261,531 286,730

Equity 51,297 53,136

Provisions for Contingent Liabilities 41,456 39,012

Bounded funds 2,154 2,907

Employees’ Leaving Indemnity 4,058 4,472

Payables 144,135 169,647

Accrued Liabilities and Deferred Income 18,431 17,556

TOTAL LIABILITIES 261,531 286,730

FIGC is a non-profit organisation and management is oriented towards the pursuit of effectiveness and efficiency in resource management.

3.1 FINANCIAL CAPITAL

Receivables figure includes non-fixed financial assets. The financial statements may be consulted
in the “Transparency” section of the figc.it website. 



 2018 FIGC FINANCIAL STATEMENT: ANALYSIS OF RESULTS
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0.3  CAPITAL MANAGEMENT

FINANCIAL CAPITAL MANAGEMENT



KPI TREND

40

EVOLUTION OF EBITDA IN RELATION TO OPERATING REVENUES

REDUCTION IN CONI (Italian National Olympic Committee)
CONTRIBUTIONS TO FIGC FOR SPORTS ACTIVITIES



41
 

FIGC - Integrated Report 2018

 

0.3  CAPITAL MANAGEMENT

EVOLUTION OF CONI CONTRIBUTIONS AS A PROPORTION 
OF OPERATING REVENUES

EQUITY

CURRENT ASSETS 
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3.2 REAL ASSETS AND NATURAL CAPITAL 
FIGC TECHNICAL CENTRE IN COVERCIANO
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0.3  CAPITAL MANAGEMENT

OTHER FIGC’S MATERIAL ASSETS
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AGGREGATE DATA – FIGC OFFICES IN ROME AND TECHNICAL CENTRE IN COVERCIANO

ENERGY CONSUMPTION

According to the efficiency policies adopted by FIGC to reduce energy consumption and relative emissions, the Association has recorded a significant reduction of consumption and 

resultant emissions. Here are the trends as regards the energy, water and gas consumption at FIGC offices in Rome and at the Technical Centre in Coverciano, based on the final data 
compiled by Federcalcio Servizi S.r.l. 
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0.3  CAPITAL MANAGEMENT

Human capital continues to represent the central pillar of interest of FIGC strategy and comprises the processes for administration and management for

approximately 500 workers (including employees and collaborators). 

3.3 HUMAN CAPITAL 
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FIGC HUMAN CAPITAL IN NUMBERS
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INTERNAL TRAINING ACTIVITY: 2018 HIGHLIGHTS
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0.3  CAPITAL MANAGEMENT

MAXIMISING THE POTENTIAL OF INTERNAL STAFF
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COMPANY WELFARE: MAIN PROGRAMMES IN 2018
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0.3  CAPITAL MANAGEMENT

3.4 INTELLECTUAL AND ORGANISATIONAL CAPITAL
Intellectual and Organisational Capital, together with the Social 
and Relationship Capital, is an intangible value asset used and 
managed by FIGC to create value
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3.5 SOCIAL AND RELATIONSHIP CAPITAL 
For FIGC, Social and Relationship Capital - the second main type of intangible value asset together with Intellectual and Organisational Capital - is the totality of exchanges 
and relations the Association is able to have with stakeholders in the context it operates in, as well as its ability to exert a level of influence both directly and indirectly.
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0.3  CAPITAL MANAGEMENT

ENHANCING SOCIAL AND RELATIONSHIP CAPITAL - 2018 HIGHLIGHTS







4.1 SPORT ACTIVITIES
2018 saw the continuation of plans to promote the activity of the National Teams, a strategically important sector for FIGC.

Men’s A Men’s U21 Men’s U20 Men’s U19 Men’s U18 Men’s U17 Men’s U16 Men’s U15 Women’s A Women’s 
U23

Women’s 
U19

Women’s 
U17

Women’s 
U16

Men’s 
Futsal A

Women’s 
Futsal A

Men’s Futsal 
U19

Beach
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X

1

2

Victories

Draws

Defeats

56



57
 

FIGC - Integrated Report 2018

57 

FIGC - Bilancio Integrato 2018

0.4  ATTIVITÀ E INIZIATIVE FIGC



58

MAIN SPORTING RESULTS IN 2018



ITALIAN NATIONL TEAMS
HIGHLIGHTS 2016-2019
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ITALIAN NATIONAL TEAMS: MEDIA INTEREST AND PROFILE IN 2018
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DEVELOPING YOUTH FOOTBALL
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0.4  FIGC ACTIVITIES AND INITIATIVES

4.2 FOOTBALL DEVELOPMENT ACTIVITIES



FIGC CENTRES ACTIVE
IN EARLY 2019

64

LOCAL DEVELOPMENT CENTRES PROGRAMME
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SCHOOL ACTIVITY: FIGC-MIUR FRAMEWORK SCHEME
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DEVELOPING YOUTH FOOTBALL - OTHER STRATEGIC PROJECTS
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TECHNICAL TRAINING
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MATCH OFFICIALS ACTIVITY
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PROFESSIONAL FOOTBALL SUSTAINABILITY



Significant results were achieved also in 2017-2018 thanks to the
reform of the National Licensing System

Average
2014-2016

Average 
2016-2018 Var, %

VALUE OF PRODUCTION € 2,742m € 3,451m +26%

OPERATING COSTS € 2,489m € 2,694m +8%

EBITDA € 253m € 757m +199%

CLUBS WITH NEGATIVE 
NET RESULT

85% 75% -10%

WAGES/VALUE 
OF PRODUCTION

58% 50% -8%

NET RESULT -€ 454m -€ 186m +59%

NET EQUITY € 94m € 424m +352%

EQUITY RATIO 2% 8% +6%

DEBT/VALUE 
OF PRODUCTION

126% 120% -6% UEFA standard 
seating

Lighting system 
fixed cameras 

(lux)

Number of 
Skyboxes

Size of 
hospitality 
areas (m2)

+6.1% +7.5% +9.4% +18.0%

+1.7% -1.5% +31.0% +17.7%

+16.3% +5.5% +23.4% +4.0%
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RESULTS OF NATIONAL LICENSING
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REVIEW OF FIGC REGULATIONS
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SPORTS JUSTICE AND
REGULATORY ACTIVITY IN 2018
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SPECIAL PROJECTS: KICKOFF 2018
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WOMEN’S FOOTBALL DEVELOPMENT PROGRAMME IN ITALY

Under 12 Over 12 Total Under 12 Over 12 Total Under 12 Over 12 Total

Serie A 454 130 584 652 349 1,001 825 856 1,681 +1,097

Serie B 409 161 570 529 236 765 743 488 1,231 +661

Serie C 15 - 15 41 6 47 911 433 1,344 +1,329

TOTAL 878 291 1,169 1,222 591 1,813 2,479 1,777 4,256 +3,087

2015-2016 2016-2017 2017-2018
Variation

2015-2018
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WOMEN’S YOUTH FOOTBALL
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SPORTS INFRASTRUCTURE
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TECHNOLOGICAL INNOVATION
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In 2018, FIGC continued the important process of enhancing its international dimension, 
based on a strategy encompassing 5 key pillars:

ENHANCING THE INTERNATIONAL DIMENSION

86
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Competition Year

FIFA World Cup (3) 1978, 2002 and 2014

Olympic Games (1) 1996

UEFA European Championship (3) 1936, 1996 and 2008

European Cup/
UEFA Champions League (7)

1968, 1970, 1988, 1991, 1999, 
2000 and 2013

UEFA Cup/
Europa League (5)

1974, 1979, 2004, 2010 
and 2019

UEFA Cup Winners’ Cup (9) 1967, 1981, 1983, 1985, 1987, 
1992, 1995, 1996 and 1998

UEFA Super Cup (5) 1975, 1986, 1997, 
2006 and 2017

IFFHS World’s Best Referee
comparison of winning referees nationalities (1987-2018)

ITALIAN REFEREES - INTERNATIONAL RECOGNITION

Finals refereed by
Italian match officials

Country
Number of 

awards
Awarded referees

9 6 Pierluigi Collina, 1 Roberto Rosetti, 2 Nicola Rizzoli

5 4 Sándor Puhl, 1 Viktor Kassai

5 1 Aron Schmidhuber, 3 Markus Merk, 1 Felix Brych

3 2 Howard Webb, 1 Mark Clattenburg

2 1 Romualdo Filho and José Roberto Wright

2 2 Peter Mikkelsen

2 2 Michel Vautrot

2 1 Horacio Elizondo and Néstor Pitana 

1 1 Pedro Proença

1 1 Massimo Busacca
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BIG EVENTS

90
Source: UEFA
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FIGC’S INTERNATIONAL PROFILE

COUNTRY MEN’S A NATIONAL TEAM OTHER NATIONAL TEAMS TOTAL

England 109,000 13,420 122,420

France 34,000 24,950 58,950

Portugal 52,000 3,180 55,180

Poland 41,692 5,000 46,692

 Switzerland 19,000 1,904 20,904

Slovenia 0 18,180 18,180

Belgium 12,500 5,150 17,650

Finland 0 16,000 16,000

Germany 0 9,850 9,850

Other 19 Nations 0 30,816 30,816

TOTAL 268,192 128,450 396,642
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MEDIA ANALYSIS
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Source: Nielsen   Note: The total cumulative audience is not simply the sum of the audience for all of the teams and competitions listed, as two or more of the sectors analysed could be covered by the same broadcast



OFFICIAL FIGC-PUMA MERCHANDISE 2018

Overseas PUMA stores with highest sales
figures in 2018 - Top 15

COUNTRY CITY

1 Netherlands Roermond

2 Germany Herzogenaurach

3 United Arab Emirates Dubai

4 Canada Vaughan

5 Canada Edmonton

6 USA Orange City

7 USA Orlando

8 France Roppenheim

9 Canada Montreal

10 USA Orlando

11 USA New York

12 Canada Vancouver

13 Brazil Itupeva

14 Germany Metzingen

15 Canada Toronto

Sales via PUMA 
retail

Sales via 
large-scale retail

34% 66%

81% 19%

37% 63%

26% 74%

76% 24%

14% 86%

19% 81%

72% 28%

43% 57%

28% 72%

45% 55%

8

3

2

77

1

1

7

4

2

4

94
Source: PUMA



95
 

FIGC - Integrated Report 2018

0.4  FIGC ACTIVITIES AND INITIATIVES

95 

FIGC - Bilancio Integrato 2018

0.4  ATTIVITÀ E INIZIATIVE FIGC



96

4.3 SOCIAL INCLUSION ACTIVITIES
ENHANCING THE SOCIAL DIMENSION
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EMERGENCY
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AWARENESS AND FUNDRAISING CAMPAIGNS
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FUNDRAISING FOR NO-PROFIT ORGANISATIONS
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DONATIONS AND PATRONAGES
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FIGHT AGAINST RACISM AND DISCRIMINATION

REGISTERED FOREIGN PLAYERS

FOREIGN REGISTERED MEMBERS 2017-2018 BY GEOGRAPHIC REGION

Country Amateurs
Youth and 

School Sector
Young 

Professionals
Professionals

Total football 
players

Referees
Registered 

coaches
Aggregated 

total

Foreign minors 
registered for the first 

time for FIGC

Europe 8,313 22,995 273 535 32,116 1,042 17 33,175 5,949

Africa 8,956 11,583 152 111 20,802 579 0 21,381 3,798

Asia 365 2,183 6 5 2,559 73 0 2,632 866

South America 1,174 2,425 11 141 3,751 154 1 3,906 638

Central America 152 300 2 2 456 10 0 466 87

North America 23 130 3 1 157 24 0 181 55

Oceania 0 0 0 1 1 2 0 3 0

TOTAL 18,983 39,616 447 796 59,842 1,884 18 61,744 11,393



104



105
 

FIGC - Integrated Report 2018

0.4  FIGC ACTIVITIES AND INITIATIVES



106

INTEGRATION THROUGH FOOTBALL: 
THE RETE! PROJECT
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RETE! PROJECT: STUDY ON THE EFFECTS OF FOOTBALL ON PEOPLE WITH VULNERABILITIES

RETE! 2018 - SURVEY RESPONDENTS



RETE! PROJECT 2018: EFFECTS OF FOOTBALL ON PEOPLE WITH VULNERABILITIES INCLUSION AND AWARENESS: OTHER PROJECTS
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CULTURAL HERITAGE AND FAN ENGAGEMENT
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CELEBRATION CALENDAR: MAIN EVENTS

112

120TH ANNIVERSARY OF FIGC
AND 60TH ANNIVERSARY
OF FIGC TECHNICAL CENTRE
IN COVERCIANO
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CELEBRATIONS CALENDAR: SPECIAL INITIATIVES
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FIGC: 120 YEARS OF HISTORY
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FAN ENGAGEMENT: OTHER INITIATIVES
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CITTÀ AZZURRA DEL CALCIO: 2018 EVENTS



CULTURAL HERITAGE OF ITALIAN FOOTBALL:
MUSEUM OF FOOTBALL FOUNDATION
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4.4 ENHANCING FIGC’S BRAND IDENTITY
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MAIN CORPORATE EVENTS IN 2018



ARTICOLI VENDUTI NEL 2018ARRRRRTTTITITTITITITTITTTIT COCCC LILI VVENENDDUTI NEL 20101888
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FIGC-PUMA
STRATEGIC PARTNERSHIP

MEDIA VISIBILITY BENEFITING FIGC SPONSORS

Source: Nielsen, PUMA
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OTHER COLLABORATIONS AND INITIATIVES
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4.5 EFFICENCY AND INTERNAL ORGANISATION

Note: Organisation chart update at the date of publication of the Integrated Report
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FIGC REORGANIZATION
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MANAGEMENT CONTROLS: 
FIGC SAFEGUARDS



SAFETY IN THE WORKPLACE 
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NEW IT, DIGITAL
AND TECHNOLOGY PLATFORMS



FOOTBALL DATA INTEGRATION 360
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OTHER PROJECTS
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TRANSPARENCY
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FIGC publications can be found in the “Transparency” section of the Association website, along with the Code of Ethics, budget,
financial statement and Organisational, Management and Control Model pursuant to Legislative Decree 231/2001.





FIGC - Integrated Report 2018

0.4  FIGC ACTIVITIES AND INITIATIVES



Integrated Report 2018 - Editorial Staff

Coordination and editing 
Niccolò Donna, Cristina Blasetti and Guglielmo Cammino

All FIGC offices took part in drawing up the Integrated Report.

The fourth Integrated Report continues the push for 
transparency embarked upon by FIGC, which is committed to 
pursuing ambitious objectives in an increasingly complex system 
and wants to remain a point of reference for those who share in 
our Integrated Journey.

For more information 
centrostudi@figc.it
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